KANEKA'S By providing valuable solutions globally, we will continue
E S G growing and building a reputation for contributing to the
evolution of people’s lives and the environment through-
ESG Mana g ement T SETo it )4 tha world.
’7 Contribute to the advancement of life and
the environment of people world wide through chemistry
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We base all our activities on our platform
-KANEKA thinks “Wellness First”

Earthology Chemical Solution Active Human Life Solution

We bring innovation to lifestyles and the environment by harnessing the unlimited By adopting a unified approach to food and medicine that is defined by a focus on
potential of chemical materials to help communities achieve sustainability. chemistry, we provide innovative solutions that empower people to live healthier lives.

Material SU

Vinyls and Chlor-Alkali SV Performance Polymers (MOD) SV Performance Polymers (MS) SV

Health Care SU

Medical SV / /| Pharma & Supplemental Nutrition SV (Pharma)

Adsorption ¢ edicine  Genetic diagnos-/ APIs and Affinity chroma- Products and Transdermal

|\:‘7x

Polyvinyl chloride Cross-linked PVC y Impact modifiers ai Silyl-terminated Acrylic silicon polymer
Caustic soda, Kanevinyl™ Kaneka XEL™, Kaneviny|™ Kane Ace™B, S| polyether KANEKA
sodium hypochlo- Kaneviny™ Kane Ace™M KANEKA MS GEMLAC™

rite, hydrochloric POLYMER™,
acid KANEKA SILYL™

theter Purification Device tic products intermediates for tographyresinfor  services for bio- medicine
for vessel steno- Rheocarna™ U small molecule  purification of mono- pharmaceuticals
sis dilatation concentration pharmaceuticals  clonal antibody
system KANEKA Kan-

Cap™ series

Solutions Unit vision Measures Segment Net Sales/Operating Income Solutions Unit vision Measures Segment Net Sales/Operating Income
M ateria I Contribute to global envi- (Billions of Yen) (Billions of Yen) M edica I E dg e Contribute to a society (Billions of Yen) (Billions of Yen)
ronmental conservation 300 2559 30 advancing in age and 75 30
Value Creator and comfortable living 2 o Explorer medical sophistication
To support the advancement of © Provide outstanding materials for To create a world where ad- © Strengthen marketing and product 50 20
life af‘d the environment by evolving social infrastructure, van_ced medical means are development globally in cut-
drawing out the richness of the mobility (lighter weight, more fuel available to as many people as ting-edge medical fields including
materials efficient vehicles), and more possible biopharmaceuticals, and regenera- 25 10
© Provide solutions where materials tive medicine and cell therapy
like biodegradable polymers are of 0 2018 2019 2020 0 © Proactively utilize open innovation 0 2018 2019 2020 0
direct help to ecological society (Fiscal year) and U.S. R&B bases (Fiscal year)
M Segment net sales M Segment net sales
® Operating income (right scale) © Provide solutions that deliver value @ Operating income (right scale)

by fusing devices and medicine

Nutrition SU

Pharma & Supplemental Nutrition SV (Supplemental Nutrition) Foods & Agris SV

Quality of Life SU

Foam & Residential Techs SV PV & Energy management SV Performance Fibers SV
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Polypropylene foam Polystyrene foam made Super heat-resistant ~ Super-high thermal Roof-integrated Photovoltaic power Materials for hair Performance fibers
made with the bead with the bead method polyimide film conductivity graphite photovoltaics generation systems for accessory products eco fur
method Kanepear™ Pixeo™, Apical™ sheet VISOLA™, others public and industrial Kanekalon™ Kanecaron™
Eperan-PP™ Graphinity™, installations

others GRANSOLA™

= .
Dietary ingredients Dietary supplements  Plant-derived probiotics  Licorice glabra Milk/Milk beverages ~ Yogurt Pound block margarine/ Whipping cream/
Kaneka Watashi no Lactobacillus polyphenol “Milk for Bread” Watashi no Shsel margarine Crﬁam for kneading and
Ubiguino™ Chikara™ brevis ssp. Licorice glabra series Chikara™ NOVA™/ other uses
™,
Supplement Coagulans polyphenol Q10 yogurt EMPEROR™ LACHENTE™/

ol |

product series FRANJE™

Solutions Unit vision Measures Segment Net Sales/Operating Income Solutions Unit vision Measures Segment Net Sales/Operating Income

Quality Of Life Contribute to energy (Billions of Yen) (Billions of Yen) Nutrition Contribute to health and (Billions of Yen) (Billions of Yen)
- saving and a rich life 200 20 N a plentiful, varied diet 200 10.0

Pathfinder 1867 1548 Value Chain 1500 1574 1524

© Deliver energy-efficient housing @ Provide a broad range of solutions

To produce the leading edge of solutions—Create a high quality, 150 o In novator that help diversify and enrich 10 0
the enhancement of the quality sustainable housing market 100 0 : people’s diets 100 50
of life through the power of © Provide unique materials and To reAnnovate food and health © Offer solutions that help prevent
materials services that excel regarding both 50 disease and promote health, and 25
energy saving and smart applica- enhance the food materials lineup
tion needs 0 2018 2019 2020 0 © Deliver solutions that assist 0 2018 2019 2020 0
(Fiscal year) (Fiscal year)

production in the fields of agricul-  Segment net sales

[ Segment net sales . .
@ Operating income (right scale) ture, Ilvestock, and f|shery @ Operating income (right scale)



